
Home to millions of businesses including 134 of the 500 largest companies in the world as of 2023, the 
might and scale of the United States economy is widely known.¹ For most people, the largest and smallest 
companies are the most visible in daily life. These are the huge public companies that provide the products 
and services you use every day, or the neighborhood restaurant or other local business that is part of your 
routine. But there is another segment of companies that operates between the largest and the smallest. This 
is called the middle market, and while these companies are only a small percentage of total national employer 
businesses, they generate 33% of revenue and account for 30% of private sector employment.²

What Companies Make Up the U.S. Middle Market?

The term middle market is used to describe companies with revenues between $10 million and $1 billion per year.³

How Large is the U.S. Middle Market?

The middle market is made up of nearly 200,000 companies that represent one-third of the private sector GDP and employ 
roughly 48 million workers in total.4

How Resilient is the U.S. Middle Market?

More than half of U.S. middle market companies have been in business for more than 30 years and are, on average, less 
financially leveraged than large companies.5 During the economic downturn from 2007 to 2010, surviving middle market 
companies created more than 2 million new jobs, while surviving larger companies shed nearly 4 million jobs.6 The U.S. 
middle market continues to thrive in the post-pandemic era with record-setting proportions of companies reporting year-
over-year improvements in overall company performance, increases in revenue growth and expansion in the size of the 
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workforce. The rate of year over-year revenue growth reached a new all-time high (12.4%) with 55% of middle market 
businesses experiencing double-digit growth compared to 2022.7 Given the substantial contributions to the U.S. economy, 
one might expect that the market segment would garner more attention; however, the middle market lacks familiarity for 
many investors.

Certain fundamental reasons explain, in part, this unfamiliarity. For one, many of these companies are private or otherwise 
do not have access to the public equity or bond markets, which means that ordinary investors will have limited access 
to making investments in these companies. Second, it is very labor-intensive for a bank to underwrite financing for such 
companies as they are perceived to be less creditworthy than large corporations. Banks would prefer to put the same work 
into a large company to arrange much larger financing amounts, thereby generating higher fees.

Despite the unfamiliarity among the general public, this market segment presents unique opportunities and is growing. In 
fact, the overall rate of revenue growth of such companies is 11.8% which is 4.8% higher than the historical average.8 

How Do Middle Market Companies Secure Financing?

When middle market companies need to raise funds to expand their businesses’ day-to-day operations, they may not have 
access to inexpensive financing from a bank because they may carry a lower credit rating than a company of larger scale. 
They also do not enjoy the same financing options as large corporations which can issue stock or bonds in the public 
marketplace. Instead, these companies turn to the private credit market to obtain loans from private lenders. 
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The information contained within is for educational and information purposes ONLY. It is not intended nor should be considered an invitation, inducement 
to buy or sell any security or a solicitation to buy or sell any security. The information is not designed to be taken as advice or a recommendation for 
any specific investment product, strategy, plan feature or other purpose in any jurisdiction, nor is it a commitment from us or any of our subsidiaries to 
participate in any of the transactions mentioned herein.This is also not intended to be a forecast of future events nor is this a guarantee of any future result. 
Both past performance and yields are not reliable indicators of current and future results. Information contained herein was obtained from third party 
sources we believe to be reliable; however this is not to be construed as a guarantee to their accuracy or completeness. Observations and views contained 
in this report may change at any time without notice and with no obligation to update.

All investments carry a certain degree of risk, including possible loss of principal and there is no assurance that an investment will provide positive 
performance over any period of time. There are specific risks associated with investing in various types of financial assets and in different countries. The 
information contained within should not be a person’s sole basis for making an investment decision. One should consult a financial professional before 
making any investment decision. Investors should ensure that they obtain all available relevant information before making any investment. Financial 
professionals should consider the suitability of the manger, strategy and program for their clients on an initial and ongoing basis.
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